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1. BBepeHue

1.1. TIAO «B2B-PTC» ocyuwecTtBnser o06paboTky nepcoHanbHbIX [[aHHbIX C
Mcnonb3oBaHMEM CpeacTB aBTomMaTu3auum unm 6e3 MCNonb30oBaHWA TakuMX CpenacTs,
BKMoYas cbop, 3anucb, CUCTeEMATU3AUMIO, HaKOMMEHWEe, XpaHeHue, YTOYHEeHue
(o6bHOBNEHME, N3MEHEHNE), ncnonb3oBaHue, nepegavy (pacnpocTtpaHeHue,
npegocTaBneHne, AocTyn), OnNOKMpOBaHWe, yaaneHue, YHUYTOXEHWE MNepCcoHanbHbIX
AaHHbIX U B COOTBETCTBUM C OEMCTBYHOLMM 3akoHogaTenbCcTBOM Poccuinckon denepaumm
asnsetca OnepaTopom nepcoHarnbHbIX AaHHbIX.

1.2. C uenblo noaggepXxaHna OenoBow penytaumm n obecnevyeHnst BbINOSHEHUS
TpeboBaHun 3akoHogatensctea Poccunckon epepaumm NMNAO «B2B-PTC» cuntaeT cBoemn
BaXKHeuwWwen 3agadven obecneyeHme KoHmaeHUMansHOCTU 1 6€e30MacHOCTN NePCOHanbHbIX
AaHHbIX B BusHec-npoueccax NAO «B2B-PTCy». [Ina peweHna gaHHoun 3agaym B NAO «B2B-
PTC» BBegeHa, QYHKUMOHMPYET W NPOXOAUT NEPUOANYECKMA nepecMoTp (KOHTPOIb)
cucTtemMa 3awmTbl NepcoHarbHbIX JaHHbIX.

2. MpuHUMNBLI 06paboTKM NepCOHaNbHbIX AAHHbIX
2.1. O6paboTka nepcoHanbHbIX gaHHbIX B NMAO «B2B-PTC» ocHOBaHa Ha crneayroLmx
NpUHUMNax:

- 3aKOHHOCTb Uenen Kn cnocoboB 00paboTkM nepcoHanbHbIX AaHHbIX U
Ao06pOCOBECTHOCTY;

- COOTBETCTBME Lenen 00paboTkm nepcoHamnbHbIX AaHHbIX LUensaMm, 3apaHee
onpegeneHHbIM 1 3asBeHHbIM Npy cOope NepcoHanbHbIX AaHHbLIX, @ TaKKe MOSTHOMOYUSAM
MAO «B2B-PTCy;

- CcoOTBEeTCTBME O0OBbeMa U xapaktepa obpabaTbiBaeMbiX MepCOHanbHbIX OaHHbIX,
cnocoboB 06paboTkn NepcoHanbHbIX AaHHbIX LiensM 06paboTky NepCcoHarnbHbIX AaHHbIX;

- OOCTOBEPHOCTb MEepCOHanbHbIX AaHHbIX, UX aKTyanbHOCTb M AOCTATOYHOCTb ANs
AOCTWXKEHUs uenen obpaboTkun, HegoNyCTUMOCTb 06paboTKM M3BBLITOYHBIX MO OTHOLLEHWUIO K
LensiM nepcoHarnbHbIX AaHHbIX;

- obecneveHne KOHPUOEHUMANBLHOCTM N 6e30NacHOCTN NepPCOoHarnbHbIX AaHHbIX.

3. Llenn o6paboTkn nepcoHanbHbIX AaHHbIX

OcHoBHbIMM LenaMn 0b6paboTkm nepcoHasnbHbIX gaHHbIX B NMAO «B2B-PTC» asnstoTcs:
3.1. BeJeHue KagpoBoro n byxrantepckoro yyeTa;

3.2. obecneyeHne cobnoaeHns TpyaoBOro 3akoHoaaTtenscresa Po;

3.3. npegocTaBfeHMe OTYETHOCTU rOCydapCTBEHHbIM  HaA30pHbIM  OpraHaMm B
cooTBeTCTBUM C TpeboBaHMs MK 3akoHogaTenbcTea Pd;

3.4. dopMmnpoBaHne KOHCONNMOMPOBAHHOM ByXranTepCKOn.0THETHOCTMW.

4. MpaBuna o6paboTkn NnepcoHanbHbIX AaHHbIX

4.1. B MNMAO «B2B-PTC» ocyuwiectBnsgeTtca o6paboTka cnegyowmx kKateropnin Cyo bekToB

NepCcoHanbHbIX AAaHHbIX:
- CyOBHEKTOB MNepcoHanbHbIX AaHHbIX, aBnswwmxca paboTtHukamm O6wecTtBa Ons
ueneu, yctaHoBrneHHbIX N. 3.1.- 3.4 ctatbn 3 HacTosAwen MNonuTuku,
- CyOBHEKTOB NEepPCOHarbHbIX JaHHbIX, HE aBnsalwmuxca paboTHukamm Obwectsa ons
ueneu, yctaHoBneHHbIX M. 3.1 - 3.3. ctatbn 3 HacTosLwen MNonnTuku.
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4.2. HenocpeacTBEHHbIN NepeyeHb NepCOoHarnbHbIX AAHHbIX, CPOKM UX 06paboTkm u
XpaHeHUs, a TakkKe NOPSAOK NX YHUUTOXEHNSA ONs KaXO0M U3 LieNen, U3MN0XKEHHbIX B CTaTbe
3 HacToswen MNonuTukK, yctaHoBneH nokasnbHebiM aktoM NAO «B2B-PTC», onpegenstowmnm
nopsaok 06paboTkm NnepcoHanbHbIX JaHHbIX.

4.3. B TMNAO «B2B-PTC» He ponyckaetca o6paboTka cneumanbHbIX KaTeropumn
nepcoHanbHbiX [AaHHbIX, KacalLWMXCA pPacoBOW, HaUMOHaNbHOM MNPUHAANEXHOCTH,
NONMUTUYECKUX B3IMSAOB, PENMrMO3HbIX U unocodckmx ybexxaeHun, COoCTOSHMUS
3[00pPOBbSl, UHTUMHOM >XM3HW, 3a MCKITHOYEHMEM CIy4aeB, NPeOyCMOTPEHHbLIX YacTbio 2
ctatbn 10 ®epepanbHoro 3akoHa ot 27.07.2006r. Ne152-93 «O nepcoHanbHbIX JaHHbIX».

4.4. MAO «B2B-PTC» He wcnonb3yeT And YCTaHOBMNEHWUS JNUYHOCTM CyObekTa
nepcoHarnbHblX  OaHHbIX CBEAEHWUs, KOTOpble  XapakTepusylT  u3nonormyeckme
0cobeHHOCTU cybbeKkTa NnepcoHarnbHbIX AaHHbIX (BUoMeTpuyeckne nepcoHarnbHble AaHHbIe).

4.5. MAO «B2B-PTC» He ocyulecTBnsgeTcs TpaHCrpaHU4Hasa nepefadya nepcoHasibHbIX
AaHHbIX.
4.6. NMAO «B2B-PTC» He pasmeliaeT nepcoHasibHble [OaHHble B 00LeaoCTYmnHbIX

NCTOYHMKaxX Be3 npeaBapuUTESNIbHOMO corracus cybbekta nepcoHarnbHbIX AaHHbIX, eCM UHoe
He onpeneneHo 3akoHogaTenbCcTBOM Poccunckon denepauum.

4.7. MAO «B2B-PTC» moxeT nonyyatb nepcoHarnbHble AaHHble cyObekTa OoT nvua, He
ABNAIOLLEroca CyOBbEKTOM MepcoHanbHbIX AaHHbIX, Npu ycrnosuu npegoctasnenunsa MAO
«B2B-PTC» noatBepXaeHuUst Hanuuimsa OCHOBaHW, MNpedycMOTPEeHHbIX denepanbHbiM
3aKoHOOAaTeNbCTBOM.

4.8. O6paboTka nepcoHanbHbIx AaHHbIX B [TAO «B2B-PTC» MOXeT oCyLLecTBNATLCA Kak
C NpUMEHEHMEM, Tak U 6e3 NpMMeHeHust CpeacTs aBToMaTu3aLmm.

4.9. MpaBo goctyna K nepcoHasnibHbIM AaHHbIM CyObeKTOB NepcoHaribHbIX AaHHbIX Ha
OyMaXXHbIX W ANEKTPOHHbIX HocUTeNax umetoT paboTHukn NAO «B2B-PTC» B cooTBEeTCTBUMU
C UX OOSDKHOCTHbIMU 0B513aHHOCTAMM.

4.10. I'Iepe,qal-la nepcoHaribHblIX AOaHHbIX Cy6'beKTOB nepcoHaribHblIX AOAHHbIX TPEeTbUM
Jmuam OoCyLllecTBIAeTCA B COOTBETCTBUM C TDGGOBaHI/IFIMM ,qe|7|CTBy+ou_|,ero
3aKoHoaaTernbCcTBa.

4.11. T1AO «B2B-PTC» BnpaBe nopy4utb 06paboTKy nepcoHanbHbIX OaHHbIX TPEeTbeu
CTOpOHE C cornacua cybbekta nepcoHanbHbIX [daHHbIX W B MHbIX  ChRyyasx,
nNpesyCMOTPEHHbIX [OENCTBYHOLWMM 3akoHogaTenbctBoM Poccuickon ®epepauuun, Ha
OCHOBaHUWN 3aKr4YaemMoro C 3TOM CTOPOHOW [oroBopa (ganee — nopydeHue). TpeTbs
CTOpPOHa, ocyulecTensowas obpaboTKy nepcoHanbHbIX AaHHbIX Mo nopy4veHuto NMAO «B2B-
PTC», obGssaHa BbinonHATb TpeboBaHma nNo obecnevYeHnto YPOBHS  3alLMLLEHHOCTU
nepcoHasnbHbIX AaHHbIX Npy UX 0b6paboTke B MHAOPMALMOHHBIX CUCTEMAX NEPCOHANbHbIX
AaHHbIX, YCTAaHOBMEHHbIE HOPMATMBHbLIMW NPaBOBbIMKU akTamu Poccuinckon degepaumn.

5. Peanusyemble Tpe6oBaHUs N0 ob6ecneyeHno 6€30NacHOCTU NepPCOHaNbHbIX
OaHHbIX
5.1. Pykosoactso NMAO «B2B-PTC» oco3HaeT HeobXxoOuMMOCTb M 3aMHTEpPEeCOBaHO B
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obecnevyeHnn  Tpebyemoro - ypoBHA  3ALUMLLEHHOCTM  MNEPCOHamnbHbIX  AAHHbIX,
obpabaTbiBaeMbIx B pamkax ocHoBHon aestenbHocTn NMAO «B2B-PTC».

5.2. MAO «B2B-PTC» peanuayeT npaBoBble, OPraHM3aUMOHHbIE U TEXHUYECKME MEPDI
nnun obecneymBaeT UX NPUHATME ONA 3aWUTbl NEPCOHAsbHbBIX AAHHbIX OT HEMPaBOMEPHOrO
UNKN Cry4anHoro AoCTyna K HUM, YHUUTOXEHUS, N3MeHeHUs1, 6NOKMpOBaHUSA, KONMPOBaHMS,
npefoCcTaBfeHnsi, pPacrnpoCTpaHEeHUsT MNEepCOHalnbHbIX [AaHHbIX, a TaKkke OT WHbIX
HenpaBOMEpPHbIX AENCTBUI B OTHOLLEHWN NEPCOHarbHbIX AaHHbIX. B Tom yucne, NAO «B2B-
PTC» npuHumaeT cneayrouime mepbi:

- JInuom, OTBETCTBEHHbIM 3a OpraHusauuio o6paboTKM NepCcoHanbHbIX AaHHbIX
aBnsietca 'eHepanbHbin gupektop MNAO «B2B-PTC»

— npoBegeHa oOueHka Bpeda, KOTopblIi MOXET ObiTb NPUYMHEH CyOGbekTam
nepcoHasnbHbIX AaHHbIX, 1 onpeaeneHbl yrpo3bl 6€30NacHOCTM NepPCoHanbHbIM AAaHHbIM;

- paspaboTaHbl W BHEAPEHbl JloKanbHble akTbl MO Bomnpocam 0bpaboTku
nepcoHanbHblX [OaHHbIX, @ TakKkKe JIoKalnbHble akTbl, YyCTaHaBnuBawliMe npoueaypbl,
HanpaBfieHHble Ha NpeaoTBpaLLEeHNe U BbIABMEHNE HapyLIEHUN YCTaHOBMNEHHbIX Npoueayp
no obpaboTke nepcoHarnbHbIX JAHHbIX U YCTPaHEHWE NOCNEeACTBUN TaKUX HapYLLUEHWN,

- obecneunBaeTcs PYHKUMOHUPOBAHME CUCTEMBbI 3alUUTbl NEePCOHarnbHbIX OaHHbIX
npu wunx obpaboTke B MHGPOPMALMOHHBIX CUCTEMAX, KOTOpas MNOCTPOeHa C Yy4eToMm
aKkTyanbHbIX Yyrpo3 ©e30nacHOCTM MepcoHarnbHbIM AaHHbIM UM B COOTBETCTBUMM C
TpeboBaHnAMM peaepanbHOro opraHa WCNOSTHUTENBHOW BracTh, YNOSIHOMOYEHHOTO B
obnactn obecneyeHnss 6esonacHOCTU N oedepanbHOro opraHa UCNOMHUTENBHON BRacTy,
YNONMHOMOYEHHOro B 06nactn npoTMBOAENCTBUA TEXHUYECKMM pa3BefkaM U TeXHUYeCKOMn
3aWmTbl tHOPMaLUMN.

6. UHcopmauusa o6 Ob6LiecTBe

—HanmenoBanue: NAO «B2B-PTCy:;

- NHH: 9718151838;

— Agpec MecToHaxoxaeHus: 121151, r. Mocksa, HabepexHass Tapaca LlesyeHko, A.23A,
nomelyeHue 1/1/25.
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